
COLOR CREATES 
VISUAL APPEAL

LIKE ITEMS

THE USE OF COLOR IS TO PROVIDE IMPACT 
AND WE DO THIS THROUGH 3 MAIN PRACTICES:

Which in turn ENHANCES PRODUCT VALUE, 
IMPROVES THE CUSTOMER EXPERIENCE 
and CREATES AN ENERGY LEVEL that 
attracts customers to those areas of the store

• Pull like items together to CREATE VISUAL APPEAL

• Think about what the customer will see and 
 HOW EASY IT WILL BE FOR THEM TO SHOP

COLOR SEPARATION

RIBBON COLOR

• Separating items by color drives value and makes it 
 EASIER FOR THE CUSTOMER TO MAKE A SELECTION

• Apparel items should be merchandised LIGHT TO DARK
 moving left to right

• When merchandising similar items, 
 USE OF COLOR CAN CREATE A 
 COLOR BLOCKING EFFECT

MERCHANDISE BASICS
USE OF COLOR IN VISUAL MERCHANDISING
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